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The current Strategic Plan for Research and Scholarship identifies a set of journals that are strategic
publication targets for Broad College and its units. The list recognizes the importance of journals listed
on the Financial Times 50 (FT) because the college is annually ranked on this widely cited list. Many of
the journals on the FT50 list are strategic priorities for both the College and the Units. We have labeled
this set of journals FT*.

Although the new list recognizes the importance of the Financial Times 50 (FT) list, some highly rated
journals that are a strategic priority for the Units are not on the FT list. Because of their strategic priority
to the Units, publications in these journals remain a high priority - second only to the journals that are a
strategic priority for both the College and the Units (FT*). We have labeled this second tier of journals
NFT*.

Publications in journals strategically important to both the College and Units (FT*) for the period from
January 1, 2025, through December 31, 2025, were highlighted in Part 1 of this series.

Part 2 of this series recognizes publications that “Hit the Spot” on the NFT* and FT50 list for the period
from January 1, 2025, through December 31, 2025, according to the Web of Science. Author affiliations
listed in the Web of Science determined the faculty to be included.

In terms of trends, we had 28 publications in these categories this year, up from 15 last year.
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